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Identity Guidelines

The best way to raise public awareness of Assumption University
is to communicate a cohesive identity through consistent use of
graphic form and language. However we also recognize the need of
the various departments, offices and facilities that comprise AU to
express their own individual identities. There is a need to
maximize both consistency and flexibility.



Assumption University was initially originated from Assumption
Commercial College in 1969 as an autonomous higher education
institution under the name of Assumption School of Business.

In 1972, with the approval of the Ministry of Education, it was
officially established as Assumption Business Administration
College or ABAC. In May 1975, it was accredited by the Ministry

of University Affairs. In 1990, it was granted new status as
“Assumption University” by the Ministry of University Affairs.

The University is a non-profit institution administered by the
Brothers of St. Gabriel, a worldwide Catholic religious order,
founded in France in 1705 by St. Louis Marie De Montfort,
devoted to education and philanthropic activities. The congrega-

tion has been operating many educational institutions in
Thailand since 1901.

The University is an international community of scholars,
enlivened by Christian inspiration, engaged in the pursuit of truth
and knowledge, serving the human society, especially through the
creative use of interdisciplinary approaches and cybertechnology.
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Official Logos

Primary logo

SINCE 1969

acd

%o >
g0 gused®

The primary logo should have a prominent
presence in most communication to represent
Assumption University. Use in all cases where
space permits.



BROTHERS OF ST.GABRIEL The name “the Brothers
of St.Gabriel” reminds us of those Brothers who sac-
rificed their lives, and their mother’s land, in order to
help educate and develop our Thai children to grow in
the right path. “LABOR OMNIA VINCIT” is the motto
of our university. “We can overcome all difficulties
through working hard,” or, as the Latin proverb says :
“Work conquers all things,”

“LIFE-BOAT” SYMBOLIZED BY “THE SHIP IN THE
SEA” ST.GABRIEL “The ship in the Sea” symbolizes
that we have to keep on struggling and facing different
difficulties in the sea of life, just like the ship or the
boat that fights stormy wind, steamy sun and rainy
sea in order NOT to capsize in the middle of the sea.
This should always remind us that “Life is a Struggle”
or “To Live is to Struggle” against the problems and
difficulties and not to give up.

“DS” (READ "D AND $”) CROSS IN THE MIDDLE
WITH THE CROSS “D” or Divinity represents “Reli-
gion”. The Cross is the symbol of “love” and sacrifice

“S” or “Science” means “Knowledge,” which is the root
of man’s ability to reason. Moreover, DIS also comes
from the French phrase, “Dieu Seul,” which means

“ALL WE DO IS FOR THE GRACE OF GOD ONLY.”

LABOR OMNIA VINCIT

A.M. AND THE WHITE LILIES “A.M.” is abbreviated
from a Latin word, “ALMA MATER,” meaning literal-
ly,” Dear Mother,” in Latin and indicating “ MOTHER
COLLEGE,” which symbolizes that our institution

is like our “Alma Mater”, our own birth place and as

a part of our own families. Moreover, “A.M” is also
abbreviated from “AVE MARIA” (in Latin), the name of
Jesus’ Mother.

THE STAR AND THE MAN IN A BOAT “The Star and
the Boat” symbolizes “Spiritual Hope”, meaning that
religion is “the light of Dharma or Absolute Truth” and
all the knowledge or sciences we have learned from the
institution is “the Light of the Intelligence”

“THE SHIELD” THAT FRAMES THE “FOUR SYMBOLS"”
The “Shield” that frames the “Four Symbols” is the

“COAT OF ARMS” which stands for “HONOUR,” or

“PRIDE and DIGNITY”. It also represents the HON-
OUR,DIGNITY, PRIDE AND PRAISE that our institu-
tion has received from the King who reigns over the
Kingdom.

THE OLIVE BRANCHES The wreath of the “Olive
Branches” stands for “Victory” or “Success.”(In
ancient times, in Greek History, the athletic winner
received a wreath of olive branches from the king)
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Official Logos

Grayscale & Monotone

SINCE 1969 o &
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Grayscale and monotone logos should only be
used when full-colored is not available. Apply
to both primary and secondary logos.
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Safety Space

Leave an “X” width space on all sides. Stay at
least 0.5 cm from all trims.
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Official Logos

Secondary logo: horizontal

URIINgIatAAANAR
ASSUMPTION UNIVERSITY
of THAILAND

Use when the preferred logo construction
cannot be placed at or above its minimum size.



Safety space

X

|||

31X

Leave two “X” width spaces on all sides. Stay
at least 0.5 cm from all trims.
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Identity Typefaces

( EACPaetai Bold

URIINYIA U5 A N B
ASSUMPTION UNIVERSITY
of THAILAND L

Georgia Bold

Georgia Regular



English
Display families: Georgia
Text families: Freight

Thai
Display families: EACPaetai
Text families: CM Prasanmitr

GEORGIA REGULAR
GEORGIA BOLD

Freight Pro Black & Italic
Freight Pro Bold & Italic
Freight Pro Book & Italic
Freight Pro Light & Italic

2622 LWNY WU

a @ a a =
TFLON YR IUNAT UNA LAy (8
o & a =
BN UTTAIUNAT KU1 LAY 198y

The main typefaces of the identity

For professional typeset and printed
publications, the minimum leading should
be 110% more than the size of the type (e.g.,
10-point type on 11-point leading). The width
of a column should be well considered.

As the type size increases, a narrow column
will force large gaps between words in
justified text or cause an undesirable amount
of hyphenated words when unjustified or
ragged text is used.
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Logo Guideline for Print

Minimum size

Primary logo

2.5 cm minimum height/width

16
Secondary logo: horizontal
1.5 cm minimum height
6 cm minimum width

WWERS/p
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ARIINAIFLDAANATY
ASSUMPTION UNIVERSITY
of THAILAND



ARIINAIFUDAA LAY
ASSUMPTION UNIVERSITY
of THAILAND

ANIINAIFYDAA LAY
ASSUMPTION UNIVERSITY
of THAILAND

Logo positioning

ARIINYIFUA N NA Y
ASSUMPTION UNIVERSITY
of THAILAND

URIINYIAYDAANATY
ASSUMPTION UNIVERSITY

Assumption University should use the logo as
a tag whenever possible. The placement of the
logo should be determined by the minimum
spacing of three “X” spaces.

17
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Faculties and Schools Logo Guideline

Logos

We’ve developed a system for creating
lockups for those faculties and departments
in need of a specific logotype that offers a
visual presentation consistent with the
Assumption University graphic identity.

We take the main elements of Assumption
University’s graphic identity—the shields and
the typeface Georgia Bold and Regular.

Because consistent use of the graphic identity
will help increase brand awareness we
encourage all departments to take advantage
of these lockups if possible, but we under-
stand that they can’t address everyone’s
needs. Some academic departments may have
a compelling need for a different approach to
graphic identity for their specific recruitment
purposes, and because of this we consider this
system optional for academic departments.
The Visual Communication Design depart-
ment (VCD) will work with any academic
department that requires a non-standard
graphic identity to optimize its presentation
as part of Assumption University’s overarch-
ing identity system.

MARTIN de TOURS

SCHOOL of MANAGEMENT and
ECONOMIES

THEODORE MARIA
SCHOOL of ARTS

SCHOOL of
MUSIC

VINCENT MARY

SCHOOL of SCIENCE and
TECHNOLOGY

FACULTY of
LAW

I
444

ALBERT LAURENCE

SCHOOL of
COMMUNICATION ARTS

VINCENT MARY
SCHOOL of ENGINEERING

FACULTY of
BIOTECHNOLOGY

MONTFORT del ROSARIO

SCHOOL of ARCHITECT and
DESIGN

BERNADETTE de LOURDES
SCHOOL of NURSING SCIENCE
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MARTIN de TOURS
SCHOOL of MANAGEMENT and
ECONOMIES
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THEODORE MARIA
SCHOOL of ARTS

SCHOOL of
MusIC

VINCENT MARY
SCHOOL of SCIENCE and
TECHNOLOGY

FACULTY of
LAW
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ALBERT LAURENCE
SCHOOL of
COMMUNICATION ARTS

VINCENT MARY
SCHOOL of ENGINEERING

FACULTY of
BIOTECHNOLOGY

—
444
v

MONTFORT del ROSARIO
SCHOOL of ARCHITECT and
DESIGN

BERNADETTE de LOURDES
SCHOOL of NURSING SCIENCE

Logos and sequences

When an external audience is unfamiliar with
Assumption University or there is no adjacent
text that mentions the university by name,

the University logo must exist along side with

any faculty logotype.

ASSUMPTION UNIVERSITY
of THAILAND

MARTIN de TOURS
SCHOOL of MANAGEMENT and
ECONOMIES

SCHOOL of
MUSIC

VINCENT MARY
SCHOOL of SCIENCE and

THEODORE MARIA
SCHOOL of ARTS

TECHNOLOGY
g | FACULTY of
LAW

T4 4 €

ALBERT LAURENCE
SCHOOL of
COMMUNICATION ARTS

VINCENT MARY
SCHOOL of ENGINEERING

FACULTY of
BIOTECHNOLOGY

MONTFORT del ROSARIO
SCHOOL of ARCHITECT and
DESIGN

BERNADETTE de LOURDES
SCHOOL of NURSING SCIENCE

19
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Logo Guideline for Print

Background fields

Reverse

Monotone logos on positive and
negative background

Photographic background

SINGE 1969

3
Pnengusad™
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Incorrect usage
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Correct and consistent use strengthens the
Assumption University identity. This page
displays examples of incorrect versions of
the identity. Use these examples as a guide
for avoiding incorrect variations which would
weaken the Assumption University identity.
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Logo Guideline for Print

Incorrect usage

UM INYIAYIAFUT Y @
ASSUMPTION UNIVERSITY
of THAILAND

ARIINY AU AA U Y @

ASSUMPTION UNIVERSITY
of THAILAND

22

<

ARINAIAADA AN Y
ASSUMPTION UNIVERSITY
of THAILAND

URIINAIFADAANARY @

ASSUMPTION UNIVERSITY
of THAILAND

ANIINIaUAa AN @

ASSUMPTION UNIVERSITY
of THAILAND

<

ARINAIFADA AN Y
ASSUMPTION UNIVERSITY
of THAILAND



MARTIN de TOURS

MARTIN de TOURS

SCHOOL of MANAGEMENT and
ECONOMIES

Incorrect usage

MARTIN de TOURS

SCHOOL of MANAGEMENT and
ECONOMIES

MARTIN de TOURS

SCHOOL of MANAGEMENT and
ECONOMIES

23

MARTIN de TOURS
SCHOOL of MANAGEMENT and

ECONOMIES @



Colors

Primary palette

PANTONE® 187 C 286 C White

C 23 100 0

M 100 84 0

Y 88 12 0

K 15 4 0

R 170 25 255

24 G 30 70 255
B 45 140 255

Use of color must be consistent across the University. Referring
to these Pantone®, CMYK, RGB and Hex values will eliminate the
guesswork.



PANTONE®

~ <=0

(=]

Secondary palette

3425 C

97
35
85
30

98
65

485 C

98
100

224
40
38

429 C Always paired with white

38
27
27

162
169
173

A secondary color palette has been developed
to provide versatility and variety when
developing communication materials.

The secondary palette was carefully selected
to complement and accent the identity of
Assumption University’s unique character.

25
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Design Format

We have developed promotional key designs
and printing formats to demonstrate how to
apply the AU logos and AU design elements to
create powerful communications for a range
of purposes and audiences.

The horizontal grid structure forms the basis
of the University’s brand language. It adds

a unique and distinctive personality that
generates brand recognition and creates an
underlying and consistent structure for all
promotional communications.

The grid allows a customised design approach
and can be applied in a dramatic or minimal
way. It allows a large variety of layouts and
designs to be created, whilst maintaining
maximum brand presence.

The horizontal grid is a flexible device
designed to add structure to the layout

of images, text and other graphic elements.

It should be used as a guide for the placement
of text and images.

The format and design template includes a
printing format of A3 - A4 in vertical or land-
scape and A4 double page layout design.

A large scale format of promotional media
(eg. billboard, banner, standee and J-flag) is
also provided.



0.55 cm

u 0.55 cm

A4 poster format

The main design format consists of 3 columns,
a baseline grid and fixed outer margins of
0.55 cm on each side. Typography and
graphic elements can be freely arranged based
on the format.

27
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Design Format

A4 poster format : logo and grid

The A4 design format with 2 logo types:

Headers
1. AU primary logo
2. AU secondary logo

Footers

Typeo1 and Typeoz are available for both
official logos and flexible for any colors from
AU official color palette.

Logo-emphasizing sidebar is a fixed element.

Type01_Header with AU primary logo

1/3x 1/3x

Area for School or
Department logo

1/3x 1/3x Type02_Header with secondary logo

AnIINgIaudaaud

ASSUMPTION UNIVERSITY Area for School or

of THAILAND Department logo

Footer

1 /ZX www.au.edu Educating Intelligences and Active Minds to Change the World




1/3x

1/3x

Key elements

1/3x 1/3x

Area for School or
Department logo

AU logo

AU website

A4 poster format : logo and grid Typeo1

Space for other logos

Tagline

The red bar helps emphasize the
AU logo and strengthen the color
identity alongside the blue-sidebar
that leads to the AU website at the
bottom.

Space for others logos: Maximum of
two logos are allowed in a provided
space and must follow the “Faculties
and Schools Logo Guideline” from
page 16-17.

29



Design Format

A4 poster format : logo and grid Typeo2

Key element

AU logo Space for other logos
1/3x 1/3x

. ¢ aniAngandaauy rea for School or Y, wwimmndudaduin ALBERT LAURENCE
No sidebar used on Typeo2 format for a ‘ ASSUMPTION YNIVERSITY oot g6 I — ' @ ASSUMPTION UNIVERSITY '
simple and cleaner look.

T | Sonoorotmmomesiune

Typeo2 format is recommended when oy or
working with two or more faculty and school v

logos.

1/2x www.au.edu c and Active Minds to Change the World

Educating Intelligences and Active Minds to Change the World

AU website Tagline



&
Y

ANINVIRLARANTRY
ASSUMPTION UNIVERSITY
of THAILAND

ALBERT LAURENCE
SCHOOL OF COMMUNICATION ARTS

ALBERT LAURENCE SCHOOL OF COMMUNICATION ARTS

CONFERENCE

SEMINAR
2/2019

22-23 WaRCH 2010
AT
181

CA MINITHEATER

COMNUNICATION ARTS
ALUMNI SEMINAR
219

Example of design layout Typeo1 and Typeo2

ALBERT LAURENCE

X 2 AvANINAuaaRATEY
o ASSUMPTION UNIVERSITY SCHOOL OF COMMUNICATION ARTS |
A=S$7 | of THAILAND

ALUMNI SEMINAR
201

i =y

OREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISC-
T

L s -
ING ELIT, SED DIAM NONUMMY NIBH EUISMOD TINCIDUNT

UT LAOREET

UT LAOREET

31
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Design Format

A4 poster format : example of design layout

These examples highlight the versatility
of the grid used in layouts.

For externally commissioned materials,
the designer will be able to apply the
appropriate grid system for any
communication materials.




0.55 cm

u 0.55 cm

A4 poster format : horizontal layout

The horizontal format consists of 4 columns,
a baseline grid and fixed outer margins of
0.55 cm on each side. Typography and
graphic elements can be freely arranged based
on the format.

33



34

Design Format

A4 poster horizontal format

Key elements

AU logo Space for other logos
1/3 X )
anInuandaaudny . i Vs 9 uBIINEIEudaaNTY ALBERT LAURENCE
X ASSUMPTION UNIVERSITY Area for School or /“B% | ASSUMPTION UNIVERSITY SCHOOL OF COMMUNICATION ARTS
-

of THAILAND

1/3 X

Department logo

X www.au.edu

Educating Intelligences and Active Minds to Change the World

of THAILAND

www.au.edu

Educating Intelligences and Active Minds to Change the World

Typeo1 and Typeoz are both available in

horizontal setting

Tagline

AU website



@ ASSUMPTION UNIVERSITY
. 5 | of THAILAND

CALL FOR PAPER
RESEARCH JOURNAL

22-29 MArcH 2019

—— W : Example of horizontal format

CALL FOR PAPER RESEARCH JOURNAL

22-29 MARCH 2019
AT COMMUNICATION ARTS BUILDING

Horizontal format can also apply to the
screen format such eg. website and e-mail

Examples of page layouts show different
interpretations of the guidelines to maintain a
consistent graphic language.

www.au.edu ducating ellige: and Active Minds to Change the World
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Design Format

A3 poster format

The main design format consists of 4 columns,
a baseline grid and fixed outer margins of
0.55 cm on each side. Typography and
graphic elements can be freely arranged based
on the format.

0.55 cm

0.55 cm u




A3 poster format Typeo1

unianudndadue ’
ASSUMPTION UNIVERSITY Area for School or
Department logo

S, wimndndaduiy
ASSUMPTION UNIVERSITY
THAILAND

WWW.AU.EDU EDUCATING INTELLIGENCES AND ACTIVE MINDS T0 CHANGE THE WORLD

WWW.AUEDY EDUCATING INTELLIGENCES AND ACTIVE MINDS T0 CHANGE THE WORLD.
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Design Format

A3 poster format Typeo2

1/2x

1/2x
wnIngagaaauda
% 'Al‘. ’ ASSUMPTION U

125 of THAILAND

IVERSITY

Area for School or
Department logo

I I
&4

1.25x
5 WWW.AUEDY EDUCATING INTELLIGENCES AND ACTIVE MINDS T0 CHANGE THE WORLD. WWW.AU.EDU EDUCATING INTELLIGENCES AND ACTIVE MINDS T0 CHANGE THE WORLD

W Ingdndaaude
ASSUMPTION UNIVERSITY
af THATLAND




Example of A3 design layout

annIngIanaadutiy
ASSUMPTION UNIVERSITY
of THAILAND

Yers | avninmandadudn
@ ASSUMPTION UNIVERSITY
XI5 | oi THAILAND

ADNISSION STREDULES FOR UNDERGRADUATE
PROGRANS

UNDERGRADUATE ADMISSIONS SCHEDULE  ACADENIC YEAR 2019

ACADENIC YEAR 2019
GENERAL ADMISSIONS
SEMESTER 1/2019: AUGUST 2018

APPLICATION FORMS AVAILABLE
NOVENBER 20, 2018 - MARCH 12, 2018
EXAMINATION DATE € RESULTS

ON APPLICATION DATE

SPECIAL TEST  MARCH 14, 2019 FOR NURSING SCIENCE, MUSIC, COMMU-
NICATION ARTS AND LAW

INDUCTION PROGRAM  NARCH 16, 2019
INIENSIVE COURSES  NARCH 18 - NaY 29, 2019
REGISTRATION PERIOD

JuLy 30 - 31, AuGusT 1, 2019
INSTRUGTION BEGINS  AUGUST 5, 2019

ADNISSION SEREDULES FOR UNDERGRADUATE
PROGRANS

UNDERGRADUATE ADMISSIONS SCHEDULE  ACADENIC YEAR 2013

39

WCRDENTC YERR 2019

GENERAL ADMISSIONS

SEMESTER 1/2019: AUGUST2018
APPLICATION FORMS AVATLABLE
NOVENBER 20, 2018 - MARCH 12, 2018

'EXAMINATION DATE € RESULTS
ON APPLICATION DATE

SPECIKL TEST  WARCH 14| 2019 FOR NURSING SCIENCE, NUSIC. CONMU=
NICATION ARTS AND LAW

TNDUETION PROGRAW — WARCH 16, 2079
INIENSIVE COURSES  MARCH 18 - Nav 29, 2019
REGISTRATION PERIOD

JuLy 30 - 31, AususT 1, 2019
INSIRUGTION BEGINS  AUGUST 5, 2019

INE : @ABAC
EL: 027191918

WWW.AU.EDU EDUCATING INTELLIGENGES AND ACTIVE MINS T0 CHANGE THE WORLD

LINE : @ABAC
TEL: 02719 1919

WWW.AU.EDU EDUCATING INTELLIGENGES AND ACTIVE MINDS T0 CHANGE THE WORLD
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Design Format

A4 book format

0.55 cm

0.55 cm u

1.7 cm

1.7 cm



v | awinudvdaduin
G | Sy avewsiry

of THAILAND

BOOK TITLE

ON COVER PAGE

BY

DR.PETER JACKSON

B BEKNIS BRAY, DEPARTHENT OF PATSIOLOGY, DEVELGPMENT AND NERROLOGY, HAS WON
THE £170,000 ROTAL SUCIETY AND ACADEMIE DES SEIENCES HICRDSOFT EVROPEAN SCIENCH
AMARY. ONE OF THE LARGEST PRIZES IN SIENGE, FOR IS INNOYATIVE USE OF COMPUTER
SIMPLATIONS T8 SETTER TNDERSTAND BACTERIS. 0% BRAY 15 USING RIS PRIZETU SETPE
CONPUTATIONAL FAEILITY FOR H1S DEPARTMENT. WHICH WILL HELP T8 ADVANCE HIS WORK
AN THAT O OTHERS

ARTICLE MATN TITLE STYLE TYPESET ON
TWO LINES

TUPY STYLE. WHTLE THE TRANSFER UF RESEARCH ANU TDERS FRUW THE CAE
0 THE COMMERGIAL ARENA|IS THRIVING, MEDICAL RESEARGH CONTINUES TO MAKE S1G-
NIFICANT RDVANCES. T
HE GRANTS AND PRIZES AWARDED TO UNIVERSITY RESEARGHERS ARE TESTAMENT T0 THE
GONTRIBUTION THEY MAKE T0 MEDICAL UNDERSTANDING.

S

(@

ARTICLE HEADING

DR DENNIS BRAY, DEPARTMENT OF PHYSIOLOGY, DEVELOPMENT AND NEUROLOGY, HAS WON THE
£170,000 ROYAL SOCIETY AND ACADENIE DES SCIENGES NICROSOFT EROPEAN SCIENCE
AWARD, ONE OF THE LARGEST PRIZES IN SCIENCE, FOR HIS INNOVATIVE USE OF CONPUTER
SIMULATIONS T0 BETTER UNDERSTAND BACTERIA. DR BRAY IS USING HIS PRIZE T0 SET UP &
GOMPUTATIONAL FACILITY FOR HIS DEPARTMENT, WHICH WILL HELP T0 ADVANGE HIS WORK
AND THAT OF OTHERS.

INTRODUCTORY COPY STYLE. WHILE THE TRANSFER OF RESEARCH AND IDEAS FROM THE LAB
T0 THE COMMERGIAL ARENA IS THRIVING, MEDICAL RESEARCH CONTINUES TO MAKE SIG-
NIFICANT ADVANCES.

THE GRANTS AND PRIZES AWARDED T0 UNIVERSITY RESEARGHERS ARE TESTAMENT T0 THE
CONTRIBUTION THEY MAKE TO MEDICAL UNDERSTANDING.

Example of book layout

A4 Book format and its grid system is similar
to the A4 poster format but it is important to
have more space for the inner margin of the
pages which could effect the legibility of the
text. The inner margin could range from 1.7
cm (minimum) up to 2.5 cm depending on the
thickness of the book and the type of binding.

41
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Design Format

Billboard format

1. Signboards that display only Thai words
are taxed at the rate of 3 baht per 500 square
centimeters.

2. Signboards displaying both Thai and
foreign words and/or pictures are taxed at 20
baht per 500 square centimeters.

3. Signboards that display foreign words alone
with a picture or logo are taxed at 40 baht per
500 square centimeters.

4. Signboards that display foreign words
alone or have Thai words below the foreign
words are taxed at 40 baht per 500 square
centimeters.

A minimum signboard tax of 200 baht
is payable.

If the information has both Thai and
English words the AU secondary logo is highly
recommended.

ANNINYIaYARANTTY
ASSUMPTION UNIVERSITY

WWW.AU.EDU EDUCATING INTELLIGENCES AND AGTIVE MINDS T0 CHANGE THE WORLD

1/4.5X
e i
@l
% §
KRS
X

WWW.AILEDU EDUCATING INTELLIGENGES AND ACTIVE MINDS T0 CHANGE THE WORLD




Example of design layout format for billboard

ARIINYINUDARUATY

ASSUMPTION UNIVERSITY
f THAILAND
1) \ :

EFE
o}
LINE : @ABAC

TEL: 02 719 1919

WWW.AU.EDU EDUCATING INTELLIGENCES AND ACTIVE MINDS TO CHANGE THE WORLD

LINE : @ABAC

NWW.AU.EDU

TEL: 02719 1919

EDUCATING INTELLIGENCES AND ACTIVE MINDS T0 CHANGE THE WORLD

43



Design Format

Banner

1/4.5%

ANNINPIRUARA N Y
ON UNIVERSITY

ASSUMP
of THAILAND

EDUGATING INTELLIGENCES AND ACTIVE MINDS T0 CHANGE THE WORLD

WWW.AUEDU

44
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EDUCATING INTELLIGENCES AND ACTIVE MINDS T0 CHANGE THE WORLD

WWW.AU.EDU




Example of design layout format for banner

El g
LINE : @ABAC EFLS
TEL: 02 719 1919 of

| ASSUMPTION
& UNIVERSITY
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Design Format

Standee and J-flag

15.5%

15.5% m m

For external usages the AU secondary logo is
recommened due to the signboard tax rate.

1/5.5%

1550

15.5%

ANINEIARaRENTY
ASSUMPTION UNIVERSITY

HAILAND




|
LINE : @ABAC
TEL: 02719 1919

WWW.AU.EDU

ADMISSION
2019

LINE : @ABAC ERE
TEL: 027191919 é‘%

Example of design lavout format for standee and J-flag

LINE : @ABAC
TEL: 02719 1919

N
4!

WWW.AU.EDU

PRETLEET]
TON UNIVERSITY

ADMISSION
2018

LINE : @ABAC I}!%
TEL: 027191919 Ioh

47



Design Format

PowerPoint

UNIIVLIAUDRANAHTY
ASSUMPTION UNIVERSITY
i

Click to add title

Click to add subtitle

48

Click to add information



* text

Lorem ipsum

Category 1

Category 2

eries

eries

* Lorem ipsum1
+ Lorem ipsum 2
* Lorem ipsum3
+ Lorem ipsum 4

Example of design layout format for PowerPoint

Recommended fonts
Title: Georgia
Subtitle: FreightTextProBook-Regular
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Design Format

Open design format

logo placement

logo placement

logo placement

logo placement

logo placement

Open format is a flexible template for
other promotional media such as web
banner, social media announcement,
e-newsletter, etc.



Example of design layout for open format

o L sy,
Yy | amiavendudadudn ALBERT LAURENCE. Soped,
@ ASSUMPTION UNIVERSITY H @ H
B | somanaw i35

pot

ALBERT LAURENCE SCHOOL OF COMMUNICATION ARTS

STUDENTS GUIDE

BFA
STANDARD 2019

ALBERT LAURENCE SCHOOL OF COMMUNICATION ARTS

ALBERT LAURENCE
SCHOOL OF COMMUNICATION ARTS

v | aminmnanaduio
@ ASSUMPTION UNIVERSITY

of THAILAND

VISUAL COMMUNICATION DESIGN DEPARTMENT

VISUAL COMMUNICATION DESIGN DEPARTMENT

ABERT LRENGE
PSP 15BN 999399939

W EDNCATING INTELLIGENEES AND ACTIVE MIKDS T8 CHANSE THE WoRLo

ERNCATING INTELLIGENGES AN AETIVE MIKDS T0 CHANSE THE Worl o EBNCATING INTELLIGENEES AND ACTIVE MIKDS T8 CHANSE THE WoRLo
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Stationery

The stationery standards provided in the following pages are an
essential part of the Assumption University visual identity system
and are to be used by all units within the University.



Two sided business card (4 colors)
Size 9 cm x 5.4 cm

Front
ARIANA AL A ANARY
ASSUMPTION UNIVERSITY
of THAILAND

Back

Business card

A. Checkchanok Bullakul
Full-time Lecturer
Department of Visual Communication Design

Albert Laurence School of
Communication Arts

ang Na-Trad Km. 26

Samuthprakarmn
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Stationery

Enwelope
0.85 cm
ANIINAUIRADAFANACY
ASSUMPTION UNIVERSITY
of THAILAND
0.85 cm
Lorem A. Ipsumdolor
1234 N. Main Ave.
- - -4Tem- - - - -+ Coral Gables, FL 33124-0000 [~~~ -7 8.5em - - - - - - - - - -4
USA
54 0.85 cm
88 Moo 8 Bang Na-Trad Km. 26 Bangsaothong,
Samuthprakarn Thailand 10570
Tel. (66) 0-2723-2222
Fax. (66) 0-2707-0395
E-mail: abac@au.edu
0.85 cm

Envelope (4 colors)




Enwelope

GWVERS/7,
s

v

2

N
a
H
=
)
%

%

" Oyyn>

NIINYIAYAAA LY
ASSUMPTION UNIVERSITY
of THAILAND

Lorem A. Ipsumdolor

1234 N. Main Ave.

Coral Gables, FL 33124-0000
USA

88 Moo 8 Bang Na-Trad Km. 26 Bangsaothong,
Samuthprakarn Thailand 10570

Tel. (66) 0-2723-2222

Fax. (66) 0-2707-0395

E-mail: abac@au.edu

Front

back
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Stationery

A4 Envelope

ARIINIEudaaNT Y

o
@ ASSUMPTION UNIVERSITY
‘n—u.d of THAILAND

www.au.edu

Educating Intelligences and Active Minds to Change the World

SWNILAK,
S s

=
3
%

2 §
Vst




Stationery set samples

S

Y uminundudaduio
BGE | ot muanaw

www.au.edu Educating Intelligences and Active Minds to Change the World
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Members of the faculty and staff may use
only approved university stationery.

The layout of university letterhead and
business cards allows plenty of room for
individuals to customize their contact infor-
mation and affiliation within the university.




